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TOP
1 0 Buzziest Channels in China
POSITION

China
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1 1 Google 34211 1 M St 67,908
2 9 Acer 10,431 2 3 KERIE-ZiFitin 19,747
3 4 China Telecom 10,137 3 2 KiERIE- A ) 4 15,460
4 2 Nokia 10,048 4 XiEiin- £l 14,133
5 3 Microsoft 9,100 5 198 % [g) 13,965
6 10 Sony 7,081 6 RERIE-LH 13873
7 5 Samsung 6,636 7 HiRitiE 12,599
8 8 China Unicom 6,009 8 KERE-TM 12212
9 Kingsoft 5,573 9 10 i REEBAFE 10,721
10 Oracle 5,527 10 F 5 1E-FHE 10,637

Source: Edeiman and Brandtology. The DEI 10.2 covers data collectod batwoen Jan to Mar 2010, Source: Edeiman an D8I 10.2 covers data collected betwean Jan to Mar 2010
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TELALRRIN SRS .
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AL RE . RATXFEA Aol A48 m MK Ry A ¥aT GE R 7 .
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TOP

in China
1 ® Btz 67,908 kbl
1 1 Acer 46
2 3 KERIE-ZiFRiE 19,747
3 2 I I 15,460 £ 2 e sl
X — : 3 = Oracle 27
4 KERIE-Li§ 14,133 i Kingsof =
5 198 %38) 13,965 5 4 Microsoft 20
6 KiERIZE-ALR 13,873 6 10 Samsung 20
7 itz 12,599 7 7 China Telecom 19
8 KERE-T"M 12,212 8 6 China Unicom 18
9 10 #REE AR 10,721 9 9 Sony 18
10 ) B iEIE-FE 10,637 10 8 Nokia 14

Source: Edeiman and Brandtology. The DBI 10.2 covers data collected betwean Jan to Mar 2010, Source: Edelman and Brandtology. The DB! 10.2 covers data coliected between Jan to Mar 2010.
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www.edelmandigital.com or www.brandtology.com/newsroom/digital-brand-index-3/
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KRTREE AT

Tl JE AR ST A KA ], AEHAAS I 52 Ko A v M 3200 £ 0 T. ArlEH (A
KETIY (PRWeek) vFHR “2009 FRERAEARAR” 5 fEid HRVUAE B =Rk (AKMHT) %=1
() “AERE I KA AT 7 BT T IGEER] (Holmes Group) Pl “2009 48 i i B TAR KRR
Kow]” 5 JFHT 2007 4F. 2008 “EAIE ()R (Advertising Age) PRI T IRA R AR B . 52
5 R A A Blue )i /A W], StrategyOne i £ 2 W), BEJT HUE A 2 W] BioScience
Communications LA MK & & 5K /A 7] Matter.

2 NG 245 B, 1517 17 www.edelman.com.
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BRAREE, g [ A F A USRS A 10 M 2845 L 0. AR A 1015 BB AL A WL S 4 (1 T
AR Z BRI E R, BT GRS BRI 2005 B, 2 e i
FHOGAT . S R SS 355 B S 8 2 7 B N SR 48455 S O B A ) o a5 e, 9 dn e i) 2 506
KAk, b, DLRBAARIZE, SV, FeiItR, oIS A sk it . Ao AR
M 245 8., 115 a) www.brandtology.com.
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